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Dear Members,
Namastey

I hope this message finds you and your families in good health and
enjoying the winter season.

It is with profound sadness that | share the news of the passing of
one of AHIA's founder members, Vipen Dogra ji, he made an excep-
tional contribution to the establishment and growth of our Association.
He played an instrumental role in drafting the AHIA Constitution, digitising our member-
ship records, and developing and maintaining the Association's website. He also served
AHIA with dedication as Treasurer and Secretary on several occasions.

On behalf of the AHIA Committee and our entire membership, | express our sincere
gratitude for his invaluable service and commitment. We extend our heartfelt condolenc-
es to his family and loved ones during this difficult time.

I would also like to remind members of our upcoming events:

Sakhi Sawan Function

Sunday, 23 August 2026

This is a ticketed event for ladies. Please refer to this edition of Sandesh for further
details or contact executive team for more details.

Diwali Celebration
Please note that the date of our Diwali Celebration has been changed to Saturday, 24
October 2026. Further details will be communicated in due course.

Thank you for your continued support of AHIA. | look forward to meeting many of you
at our forthcoming events and upcoming Seniors meetings.

With warm regards,

Meeta Anil Sharma

President
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Next AHIA Seniors Meeting

on 8th August, 2026
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History of Social Media Day

Social Media Day was launched by Mashable on 30
June 2010, when social media was already growing
rapidly but still on a smaller scale than today. Twitter
was four years old, Facebook was six years old, and
Instagram was about to launch later that year. Masha-
ble founder Pete Cashmore explained that the day
was meant to acknowledge how thoroughly social plat-
forms had begun to reshape personal, professional,

and political life.

The first Social Media Day was marked with global
meet-ups in cities including New York, London, Mum-
bai, and Sydney, where local communities gathered to
celebrate the people behind the accounts. In the years
since, the day has become widely observed by digital
marketers, agencies, journalists, and brands, as well
as by everyday users sharing memories, milestones,
and reflections.

M .
media itself has matured. Early Social Media Days
were almost uniformly celebratory. More recent obser-
vances have included space for honest discussion of
misinformation, online abuse, mental health pressures,
and the future of platforms. Despite these challenges,
Social Media Day remains a chance to mark how this
technology has changed everyday life, business, and

culture.

About Social Media Day

Social Media Day, sometimes called World Social Me-
dia Day, takes place on 30 June each year. Launched
by the technology news site Mashable in 2010, it cele-
brates the global impact of social media on how we

communicate, share news, build communities, and run

businesses.

What is Social Media Day?

Social Media Day is an annual celebration of the plat-
forms that have reshaped global communication over
the past two decades. The day recognises the role of
social media in connecting people across distance,
supporting movements and causes, helping small busi-
nesses reach audiences, and giving creators new ways
to make a living. It also invites reflection on the harms

of social media, from misinformation and online abuse

& Seniors Newsletter

to mental health pressures, partic-
ularly for younger users. Social
Media Day is supported by digital
marketing agencies, media organi-
sations, and creators around the

world.

When is Social Media Day?

Social Media Day takes place on

Tuesday, 30 June 2026. The date is fixed each year.
It is celebrated globally, with particular activity in the
United States, United Kingdom, India, Brazil, the Phil-
ippines, and across Europe, all major markets for so-

cial platforms.

Why Social Media Day Matters
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around 5.3 billion people worldwide use social media,

equivalent to roughly two -thirds of the global popula-
tion. The average user spends close to 2.5 hours a

‘ daf/ on social blatforn‘ws: and small busiﬂess;s‘ répert
social media as a leading channel for reaching new
customers. The technology has transformed politics,
journalism, and culture in ways that would have been
unimaginable when the day was first launched. Social
Media Day matters because it gives professionals, cre-
ators, and ordinary users a moment to celebrate what
social media has made possible while encouraging
better, healthier, and more honest use of the plat-

forms.

Noteworthy Facts About Social Media Day
Social Media Day was launched by Mashable on 30
June 2010 to mark the cultural impact of social plat-

forms.

According to DataReportal, around 5.3 billion people
worldwide were using social media in 2024.

The average global social media user has accounts on
more than six platforms, although they actively use

only a few.

YouTube, Facebook, WhatsApp, Instagram, and TikTok

are consistently among the most  -used platforms by

global monthly active users.

Source: https://www.awarenessdays.com
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The 90/10 Principle

Discover the 90/10 Principle. It will
change your life (at least the way you
react to situations).

What is this principle?

10% of life is made up of what happens
to you. 90% of life is decided by how
you react. What does this mean?

a) We really have no control over 10%
of what happens to us.

b) We cannot stop the car from breaking
down.

¢) The plane will be late arriving, which
throws our whole schedule off.

d) A driver may cut us off in traffic. We
have no control over this 10%.

The other 90% is different. You deter-

mine the other 90%.

How? By your reaction. You cannot con-
trol a red light., but you can control your
reaction. Don't let people fool you;

YOU can control how you react.

Let's use an example.

You are eating breakfast with your fami-
ly. Your daughter knocks over a cup of
coffee onto your business shirt. You
have no control over what just what
happened. What happens when the next
will be determined by how you react.
You curse. You harshly scold your
daughter for knocking the cup over. She
breaks down in tears. After scolding her,
you turn to your spouse and criticize her
for placing the cup too close to the

edge of the table. A short verbal battle
follows.

You storm upstairs and change your
shirt  Back downstairs, you find your
daughter has been too busy crying to
finish breakfast and get ready for school.
She misses the bus. Your spouse must
leave immediately for work.

You rush to the car and drive your
daughter to school. Because you are
late, you drive 40 miles an hour in a 30

Sandesh
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mph speed limit. After a 15 -minute delay
and throwing $60 traffic fine away, you
arrive at school. Your daughter runs into
the building without saying goodbye.

After arriving at the office 20 minutes

late, you find you forgot your briefcase.
Your day has started terrible. As it con-
tinues, it seems to get worse and worse.
You look forward to coming home, When
you arrive home, you find small wedge

in your relationship with your spouse

and daughter.

Why? Because of how you reacted in
the morning.

Why did you have a bad day?
A) Did the coffee cause it?

B) Did your daughter cause it?

C) Did the policeman cause it?

D) Did you cause it?

The answer is D.

You had no control over what happened
with the coffee. ~ How you

reacted in those 5 seconds is what
caused your bad day. Here is what

could have and should have happened.
Coffee splashes over you. Your daughter
is about to cry. You gently say, It's ok
honey, you just need, to be more careful
next time. Grabbinga  towel you rush
upstairs. After grabbing a new shirt and
your briefcase, you come back down in
time to look through the window and
see your child getting on the bus. She
turns and waves. You arrive 5 minutes
early and cheerfully greet the staff. Your
boss comments on how good the day
you are having.
Notice the difference?  Two different
scenarios. Both started the same. Both
ended different.

Why? Because of how you REACTED.
You really do not have any

control over 10% of what happens. The
other 90% was determined by your reac-
tion.

Here are some ways to apply the 90/10
principle.

If someone says something negative
5
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about you, don't be
a sponge.

Let the attack roll
off like water on
glass. You don't
have to let the neg-
ative comment af-
fect you! React properly and it will not
ruin your day. A wrong reaction could
result in losing a friend, being fired,
getting stressed out etc.

How do you react if someone cuts you
off in traffic? Do you loose your temper?
Pound on the steering wheel? A friend

of mine had the steering wheel fall off.

Do you curse? Does your blood pres-

sure skyrocket? Do you try and bump
them? WHO CARES if you arrive ten
seconds later at work? Why let the cars

ruin your drive?

Remember the 90/10 principle, and do
not worry about it.

You are told you lost your job. Why lose
sleep and get irritated?

It will work out. Use your worrying ener-
gy and time into finding another job.
The plane is late; it is going to mangle
your schedule for the day. Why take out
your frustration on the flight attendant?
She has no control over what is going
on. Use your time to study, get to know
the other passenger. Why get stressed
out? It will just make things worse.

Now you know the 90  -10 principle. Ap-
ply it and you will be amazed at the
results. You will
it.

loose nothing if you try

The 90 -10 principle is incredible. Very
few know and apply this principle.

The result? Millions of people are suffer-
ing from undeserved stress, trials, prob-
lems and heartache. We all must under-
stand and apply the 90/10 principle.

It CAN change your life!l!

Author: Stephen Covey - Manage-
ment Guru

Compiledby ? 1 U% %) U@)




Hills Estate Group

Major sponsor for the Holi Festival 2026
Thomas Choy 0414 253 119

Thinking of selling? Quote promo code HF26 and let us celebrate with you through a special marketing promaotion




