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Dear Members,
Namastey

| hope this message finds you and your families in good health and
enjoying the winter season.

It is with profound sadness that | share the news of the passing of
one of AHIA's founder members, Vipen Dogra ji, he made an excep-
tional contribution to the establishment and growth of our Association.
He played an instrumental role in drafting the AHIA Constitution, digitising our member-
ship records, and developing and maintaining the Association's website. He also served
AHIA with dedication as Treasurer and Secretary on several occasions.

On behalf of the AHIA Committee and our entire membership, | express our sincere
gratitude for his invaluable service and commitment. We extend our heartfelt condolenc-
es to his family and loved ones during this difficult time.

| would also like to remind members of our upcoming events:

Sakhi Sawan Function

Sunday, 23 August 2026

This is a ticketed event for ladies. Please refer to this edition of Sandesh for further
details or contact executive team for more details.

Diwali Celebration
Please note that the date of our Diwali Celebration has been changed to Saturday, 24
October 2026. Further details will be communicated in due course.

Thank you for your continued support of AHIA. | look forward to meeting many of you

With warm regards,

Meeta Anil Sharma
President

at our forthcoming events and upcoming Seniors meetings.
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History of Social Media Day

Social Media Day was launched by Mashable on 30
June 2010, when social media was already growing
rapidly but still on a smaller scale than today. Twitter
was four years old, Facebook was six years old, and
Instagram was about to launch later that year. Masha-
ble founder Pete Cashmore explained that the day
was meant to acknowledge how thoroughly social plat-
forms had begun to reshape personal, professional,

and political life.

The first Social Media Day was marked with global
meet-ups in cities including New York, London, Mum-
bai, and Sydney, where local communities gathered to
celebrate the people behind the accounts. In the years
since, the day has become widely observed by digital
marketers, agencies, journalists, and brands, as well
as by everyday users sharing memories, milestones,

and reflections.

The day’s tone has shifted over the years as social
media itself has matured. Early Social Media Days
were almost uniformly celebratory. More recent obser-
vances have included space for honest discussion of
misinformation, online abuse, mental health pressures,
and the future of platforms. Despite these challenges,
Social Media Day remains a chance to mark how this
technology has changed everyday life, business, and

culture.

About Social Media Day

Social Media Day, sometimes called World Social Me-
dia Day, takes place on 30 June each year. Launched
by the technology news site Mashable in 2010, it cele-
brates the global impact of social media on how we

communicate, share news, build communities, and run

businesses.

What is Social Media Day?

Social Media Day is an annual celebration of the plat-
forms that have reshaped global communication over
the past two decades. The day recognises the role of
social media in connecting people across distance,
supporting movements and causes, helping small busi-
nesses reach audiences, and giving creators new ways
to make a living. It also invites reflection on the harms

of social media, from misinformation and online abuse

to mental health pressures, partic-
ularly for younger users. Social
Media Day is supported by digital
marketing agencies, media organi-
sations, and creators around the

world.

When is Social Media Day?

Social Media Day takes place on

Tuesday, 30 June 2026. The date is fixed each year.
It is celebrated globally, with particular activity in the
United States, United Kingdom, India, Brazil, the Phil-
ippines, and across Europe, all major markets for so-

cial platforms.

Why Social Media Day Matters

According to DataReportal’s Digital 2024 reports,
around 5.3 billion people worldwide use social media,
equivalent to roughly two-thirds of the global popula-
tion. The average user spends close to 2.5 hours a
day on social platforms, and small businesses report
social media as a leading channel for reaching new
customers. The technology has transformed politics,
journalism, and culture in ways that would have been
unimaginable when the day was first launched. Social
Media Day matters because it gives professionals, cre-
ators, and ordinary users a moment to celebrate what
social media has made possible while encouraging
better, healthier, and more honest use of the plat-

forms.

Noteworthy Facts About Social Media Day
Social Media Day was launched by Mashable on 30
June 2010 to mark the cultural impact of social plat-

forms.

According to DataReportal, around 5.3 billion people
worldwide were using social media in 2024.

The average global social media user has accounts on
more than six platforms, although they actively use
only a few.

YouTube, Facebook, WhatsApp, Instagram, and TikTok
are consistently among the most-used platforms by

global monthly active users.

Source: https://www.awarenessdays.com




The 90/10 Principle

Discover the 90/10 Principle. It will
change your life (at least the way you
react to situations).

What is this principle?

10% of life is made up of what happens
to you. 90% of life is decided by how
you react. What does this mean?

a) We really have no control over 10%
of what happens to us.

b) We cannot stop the car from breaking
down.

c) The plane will be late arriving, which
throws our whole schedule off.

d) A driver may cut us off in traffic. We
have no control over this 10%.

The other 90% is different. You deter-

mine the other 90%.

How? By your reaction. You cannot con-
trol a red light., but you can control your
reaction. Don't let people fool you;

YOU can control how you react.

Let's use an example.

You are eating breakfast with your fami-
ly. Your daughter knocks over a cup of
coffee onto your business shirt. You
have no control over what just what
happened. What happens when the next
will be determined by how you react.
You curse. You harshly scold your
daughter for knocking the cup over. She
breaks down in tears. After scolding her,
you turn to your spouse and criticize her
for placing the cup too close to the
edge of the table. A short verbal battle
follows.

You storm upstairs and change your
shirt Back downstairs, you find your
daughter has been too busy crying to
finish breakfast and get ready for school.
She misses the bus. Your spouse must
leave immediately for work.

You rush to the car and drive your
daughter to school. Because you are
late, you drive 40 miles an hour in a 30
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mph speed limit. After a 15-minute delay
and throwing $60 traffic fine away, you
arrive at school. Your daughter runs into
the building without saying goodbye.
After arriving at the office 20 minutes
late, you find you forgot your briefcase.
Your day has started terrible. As it con-
tinues, it seems to get worse and worse.
You look forward to coming home, When
you arrive home, you find small wedge
in your relationship with your spouse
and daughter.

Why? Because of how you reacted in
the morning.

Why did you have a bad day?

A) Did the coffee cause it?

B) Did your daughter cause it?

C) Did the policeman cause it?

D) Did you cause it?

The answer is D.

You had no control over what happened
with the coffee. How you

reacted in those 5 seconds is what
caused your bad day. Here is what
could have and should have happened.
Coffee splashes over you. Your daughter
is about to cry. You gently say, It's ok
honey, you just need, to be more careful
next time. Grabbing a towel you rush
upstairs. After grabbing a new shirt and
your briefcase, you come back down in
time to look through the window and
see your child getting on the bus. She
turns and waves. You arrive 5 minutes
early and cheerfully greet the staff. Your
boss comments on how good the day
you are having.

Notice the difference? Two different
scenarios. Both started the same. Both
ended different.

Why? Because of how you REACTED.
You really do not have any

control over 10% of what happens. The
other 90% was determined by your reac-
tion.

Here are some ways to apply the 90/10
principle.

If someone says something negative
B

about you, don't be
a sponge.

Let the attack roll
off like water on
glass. You don't
have to let the neg-
ative comment af-
fect you! React properly and it will not
ruin your day. A wrong reaction could
result in losing a friend, being fired,
getting stressed out etc.

How do you react if someone cuts you
off in traffic? Do you loose your temper?
Pound on the steering wheel? A friend
of mine had the steering wheel fall off.
Do you curse? Does your blood pres-
sure skyrocket? Do you try and bump
them? WHO CARES if you arrive ten
seconds later at work? Why let the cars
ruin your drive?

Remember the 90/10 principle, and do
not worry about it.

You are told you lost your job. Why lose
sleep and get irritated?

It will work out. Use your worrying ener-
gy and time into finding another job.
The plane is late; it is going to mangle
your schedule for the day. Why take out
your frustration on the flight attendant?
She has no control over what is going
on. Use your time to study, get to know
the other passenger. Why get stressed
out? It will just make things worse.

Now you know the 90-10 principle. Ap-
ply it and you will be amazed at the
results. You will
it.

loose nothing if you try

The 90-10 principle is incredible. Very
few know and apply this principle.

The result? Millions of people are suffer-
ing from undeserved stress, trials, prob-
lems and heartache. We all must under-
stand and apply the 90/10 principle.

It CAN change your life!ll

Author: Stephen Covey - Manage-
ment Guru
Compiled by faee FrerT
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Hills Estate Group

Major sponsor for the Holi Festival 2026
Thomas Choy 0414 253 119

Thinking of selling? Quote promo code HF26 and let us celebrate with you through a special marketing promaotion
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Vipen Dogra
A long-time member, Mr Vipen Kumar Dogra sadly passed away on
24/06/2026 at the age of 82.5 years. He is survived by his 3 children and 4
grandchildren.

Vipen was born in Ludhiana, Punjab and studied in various schools through-

out India. He studied Electrical Engineering at Thappar Institute, Punjab. His

first graduate job was at Tisco in Jamshedpur. He moved to Mumbai for work

after getting married to Parnita in 1973 and then eventually moved to Sydney in 1985 at the age of
41.

Vipen was a founding member of AHIA and was the secretary in the first year of AHIA's inception
1999 and had big part in setting up the initial AHIA constitution and worked as the Treasurer in the
second year. He implemented accounting procedures and guidelines which have served AHIA till today.
He had been involved in AHIA's executive committee and worked as a volunteer too.

He was responsible for implementation of web-based membership database and website. He had also
managed the Membership Database and Web Sub-Committee that was migrated to an online database.
Vipen was very passionate about AHIA and creating a cultural community for the next generation,he was
also an active member of the AHIA seniors group till he got sick.

Vipen along with his wife Parnita, enjoyed socialising with their friends, travelling post-retirement and en-

tertaining. They were involved in several voluntary activities, including Meals on Wheels, providing Tech-
nology related support help to seniors at Willoughby Library and as acting as a Justice of Peace. He will
be sadly missed by his family.

With love & Gratitude

Kids - Leena, Kavita, Ravi, Robin (son in law) Moumita (daughter in law)
Grand kids - Rohit, Sameera, Aarya, Kiran.

Take up one idea. Make that one idea your life—think of it, dream of it, live

on that idea - Swami Vivekananda

Next Senior Meeting on 18th August 2026 @ 2 Lane Street.
Wentworthville. from 1 to 4 PN
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You can read Vedas, Brahmanas, Aranyakas, Upanishads and Vedangas online
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DEVOTION TO SRI RAM

Devotion to Ram-Nam (God’'s Name or the divine Sound) is the fundamental teaching of the Saints.

Listening to the Saints’ discourses on God or his glory is like listening to his external Hari Katha, but

listening to the inner divine Sound is like listening to the internal Hari Katha. Saints are in tune with

the inner Sound which Tulsidas variously calls Hari Gun, Ram Gun, Hari Katha, Ram Katha.Tulsidas

states Saints have attained liberation while living and by constantly listening to the God’s glory (Hari Gun), and those

who wish to cross the ocean of the world, Ram Katha serves as the sturdy boat.
Tulsi Sahib states:
Why wander everywhere in search of your friend?

The road to your beloved is through the royal vein (Shah Rag)

In the Ramcharitmanas, Tulsidas considers Ram as manifest of God like other Perfect Saints. Using Ram, the son of
Dashrath as the medium, Tulsidas, like other Saints, imparts to Sabri the teaching of Nine steps to devotion to the
Supreme Being.

In the Bal-kand of Ramcharitmanas, Ram as a child shows his cosmic form to his mother Kaushlaya. Through the
medium of Bharat, Tulsidas declares that none dares transgress Ram’s will. During the dialogue between Hanuman
and Ravan, Hanuman introduces himself to Ravan in these words: “Listen, O Ravan, the One whose might enables
Maya to produce numberless universes; by whose power, Brahma, Vishnu and Shiv create, sustain and destroy the
world, know me to be the messenger of Him.” Tulsidas says, Ram, the Supreme Lord, has no beginning or end. He
is the ocean of bliss, a mere drop of which can make the three worlds blissful. It is only through realizing Ram that
the entire universe can attain peace. Ram is called Sat-Chit-Anand, which means truth, consciousness, and bliss per-

sonified.

As per Tulsidas’ Ram is the Lord of the entire Creation and is also the inner knower of all hearts. Explaining to
Hanuman, Sri Ram himself says: “He alone, O Hanuman, is said to have exclusive devotion for me, who is steadfast
in his conviction that he is servant of that Lord, whose manifestation is this entire creation, animate and inanimate.”
According to Tulsidas, Ram is merciful Lord (Dyal). Ram is storehouse of mercy (Kripanidhan). Vibhishan also points

out that Ram, the Lord of the entire universe, is the death of Death (Kal) himself. He is especially affectionate to-
wards his devotees (Bhakatvatsal). Tulsidas repeatedly speaks of love and devotion as the only means of salvation.

Dadu Dayal says:
God belongs to the caste of love; Love is dear to Him.

Love is His body, and love alone; His colour.

Guru Nanak Dev also asserts: “God is in the Soul and the Soul is in God and through the Guru’s wisdom | have
realized this.”

Tulsidas says that human birth is the only gateway to get out of the vicious cycle of birth and death and attain sal-
vation. That is why even gods and goddesses yearn for this life. God has designed this human body for spiritual
endeavours and if we fail to achieve our spiritual purpose, we suffer from agony and torture,

Human body is the ladder that takes the soul either to hell or heaven or to final deliverance. After obtaining the hu-
man body, if one does not devote time in the love and devotion of God, he is throwing away the philosopher stone
from his hands in exchange for mere bits of glass.

Tulsidas says: “Repeat Ram’s Name, be devoted to Ram’s holy feet; Do Bhajan and Simran(meditation) regularly.
This should be your sole concern day and night. This is how you will realize Ram.” Name alone is the true ship for

crossing the dreadful ocean of the world. Board the ship of the Lord’s Name and achieve Sat-Chit-Anand.

Qe ATl AT
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FS 3T HITaT A T I F 3T
HeEm 3R AT b gAfar §, S 3W
FE AT MAT T & ol Teferd A
AT § @ PIS 30 Folls, g1, ol 3R
I H FAA T FITH AT g

Toor @1 fardr & e, fRdr o Hi,
R & 3aHr Ficoic I, d9 A @
f@er 31 g

qE YAl FITH T Foodl ool H el
8 9eT-aTd =gl ATl TTI-g¢, Jaoh-
gadll, 3HAR-TR, T FT AW giee d
e gl

4 ¢, 99 3FH AR A gl

FIAT ST, 7 IAEaT, =T us, 24T
dter farelr o STTg, 3rhell Bt &

IHEOT &1 HROT &7 ST & A7 & e 909 99 Sid a0 3@,

3 9 & Tcra’ol &l Feex 3R
HETaaT Ja1T &l &, Sfiet 31T &l & &
FS o EET Sff Hal & o FATRAT T
IR R o @8R

HE el I SE-GGHT ehell AGT, Hel
AT & g, el R I) AT B
Tooll & Teh HEYL HIS 39 31T & qaT
ST gl

e, afiaert 3R wfaat F wat it
34T T F [T &1 Hiday ARG ol
IJIEY ST o ol BT eI S
forg & ger & 3T F R

g A H G & gl 7 AT A,

g el AHA-ATer H
e, Y A oS

o1g g1 &at & Y W =g, H9F W
FoaS,

gsi:—ﬂgﬁmams‘i‘r,

3 T T & A e,

AG-HA W ofer =g,

el P AS 3 AA GHeq ik §
ST ol 37961 e W W W@ & T%
forcetl @1 fhct faeT 3tefee ST T B

€ T & ¥ S I Shaet # IR Sftaw
& d1g  HIT FIET ST Fh
GERT 1 G, FeoAdT AR Faewr &ar
Tl &l
T & 30T @ I §H Fool I R
T & et F Fo & F e &
gRIAT o @

RIRET AHAT

Who is a Septolescent?

A Septolescent is a man or woman who is
over 70 years old, but who does not accept
old age in the traditional way, but chooses a
unique lifestyle with enthusiasm for life.

Their characteristics are:

1) They are always active. They can work,
study, or create any new program that
makes them think and find useful.

2) They have at least three good friends.
They often meet with them for coffee, water
or wine.

3) They travel far from luxuries and experi-
ence new places and cultures. But they do
not stop enjoying the good things in life.

4) They maintain relationships with their
spouse, children, grandchildren and rela-
tives that are based on love, respect and

mutual support.
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Two Early Indian Stories in Australia

Some of our readers may have heard or read about two
Indian men who helped open Australia’s story beyond old
boundaries, so sharing for others who may not have

known!

Siva Singh came from Punjab and became a travelling
hawker in country Victoria. He went from farm to farm
selling goods to isolated families. Later he became a
farmer near Benalla. But under the White Australia policy,
he was removed from the voting roll. Siva Singh did not
stay silent. He went to court and fought for his right to

be counted.

Monga Khan was also an Indian hawker. He worked in

Australia, but like many non-European
migrants, he had to carry official pa-
pers to prove he could leave and re-
turn. His photograph was forgotten for
nearly 100 years. Then an artist used
his face on posters with one word:
AUSSIE. Suddenly, Australia saw him
again.

These men were not powerful.

They were ordinary workers.

But they broke frontiers — one by fighting to be counted,
the other by reminding us that Australia’s story was al-

ways multicultural.

9 9

Latest Developments in India

India is experiencing a period of significant growth
and development across various sectors. Here are

some of the latest updates:

Infrastructure Projects: The Indian government is
focusing on mega infrastructure projects that are
redefining the country's development. These projects
include industrial corridors, smart cities, and the PM
Gati Shakti Master Plan, which aims to create a
seamless multi-modal transport network across the

nation.

Economic Growth: India is the world's second-largest
mobile phone maker, benefiting from policy support
and global supply chain shifts. The country is also
making strides in technology, with investment in re-

search and development being crucial for sustained

competitiveness.

Tourism: Sentosa Development Corporation is ramp-
ing up initiatives to attract Indian tourists, a vital
demographic for the island's tourism growth. The
integration of Sentosa and Brani islands presents a
prime opportunity for Indian businesses to explore

international markets.

Political and Social Issues: India is hosting a crucial
BRICS Women's Working Group Meeting in Kochi,
focusing on women's empowerment and develop-
ment. The country is also hosting a BRICS Ministeri-
al gathering, emphasizing shared commitment de-

spite geographical distances.

These developments reflect India's commitment to

growth, innovation, and international cooperation.

Source: Fortune India

Mobile Library

Every month, Mr Mrityunjay Singh of South Asian Hindi School, Kogarah is kind
enough to bring a mobile library of Hindi/English books to our meeting for mem-
bers to borrow without any charge or fee. He will be doing this in every meeting in
future. AHIA thanks Mr Singh for his selfless services and generosity.

Please bring the borrowed books for Return/Renewal in the meeting
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Happy Birthdays

Sarju Sahu Kamlesh Chaubey

Eisha Mehta Prem Bansal

Kuldeep Singh Chadha [Subhash Agarwal

Onkar Goyal Subhash Grover

m “Ravinder Sood Sulochana Nathani
Usha Goyal Manju Aggarwal

AM éﬂm %éoms Happy Wedding Anniversaries

are now here Mr. & Mrs. Perminder & Jagdish Cheema

S'rqy Independent Live at Home Longer_ Mr. & Mrs. Mohinder & Asha Rani Kumar

If you're 65+ years old the Support at Home
program can help you get the care you need Mr. & Mrs. Prem & Saroj Bansal
to live comfortably in your own home.

Mr. & Mrs. Neeraj & Meenakshi Sharda

GET IN TOUCH TODAY! ‘, Sy . & Mrs. Prem & Chanchal Varmani
Nav Saini | 0420 455 287
nav.s@leorahealth.com.au |
leorahealth.com.au . & Mrs. Rohit & Anupama Chaudhary
Ladles: $70
%5  Australian Hindi Indian Assocliation Cirls (8-12 yrs) $36
. * * % Sunday 23rd August
* Sakhis celebrate na m_apm
2026 g
awa n Madison Function Centre * Access to
Avibrant event filied with feative fun and friendship 632, Old Northern Road, ’!ﬁ:,tc',','s
* (lxsion only) . Dural °aeg~ma
80! ]

For queries, contact. *
Meeta Sharma 0411966585 Sushma Ablwwalia oanioerszs D@88 code: Dazzling Divas *

Abha Gupta 0416570608 Sarita Sachdev 0407870490

Girls (Upto 6 yra) Free
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U& af AT U1, 59 S &
QUeAT J&Fd

arH f@ellat 6 A O,

T o o1 dF el T T XA 3.2 AT T Y 92

Afthet 3met st & #iER §, T o T e 1 99 3o oo myeiat €1 s
P T, e ¥ Her? g, W gTdi FI AlGrsd o
(37T T TATST T FHTS) LI

U af AT AT 39 AARTHA & T w7 I, T ot (31 &1 TATS T FATS)

T IRl & f@er a4 TF o FHT AT A TeN-Aged H I M R I aF
AfFeT 3o IMERTHEA & GTU=T 6 HAR &6 off aer & AT &g St 242

Ao & Fawa § w4 SfeheT 3T TSR & Tod o @ @ o & el
(3T FT FATST TFT FATSN) o 8 el ere.?

TS A1 §AT AT TG WX T I, QAT HT S giedr e (ST BT HAT HET FATSA)

AT 3T T AT AT F & IR ¥ T4 Ts A GHY U1 519 YSE & 'Y & 3T ReAGR H
ey & quT Srdr oar.?

JfereT 3TeT TR FT AT T T8 A

(3T o1 AT &I THATS)

(37T T TATST T THTS)

T dl FHG AT 516 AT AIR-Flgeel & el HT gTol-
Tel Yool ST & & ?

AfeheT 31T ATT-TAT 1 geearsd # sTel & §,3417?

atg Y JTYfeeh §IT FATS
@ Al ARRAT IR w97

-

(37T T TATST T THTS)

FO I UFaar GeeT oy AR H o1 & @ @ ederdr & # o gar g o arar g A gl
AN S

& fou feelt 3 3meT R ol R qene T@A & gA S 3T 3 @ ar 37 e §
Sqolt O S T W cae el & 99 I Tl ARl A 1@ ¢ R aug
ST B o i Tl e 2T Sl o T o g A T aett #F A F & g AsT AW AA gl
d B 39T X H HS 3B @ € ST § AN EN A AT #,
ot wamg Sel et R & @y g Fawa § O A & A & e - et g oX #F gansft & ST A §
&Sl HH Pl AY g HeAT & @Y @rer gart ol el &l it 3ahr Agfher &1
oo o g ot @ s oy & A7 o W feer < ¥ aEt e A A R dw A
S FHSAIT 9 ST § R AR A Bl gAR U & AR o W i Tl o st F ool WA e @ E
Bl @ 3EE T S F i Tl & olr ar i@l 7 & @d gl fohel ¢ gU el & FAT X &W A F

ar 7 Rear e 50 oo WA @ 3w Gir € AR W & om dwar § we ) afq 1 gosr ol W a@ A §
S| # R B AR oF @ e AT gl I 7T F ge F o W @ o §

o T T e 7T T W o e & o e S A Helerel! - @ AT
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i Seniors Meetings @ 2 Lane Street. Wentworthville from 1 to 4 PM every second
S Saturday of the month

PARAGAS PARAS PARAS PAAAS PARAAS PARAGAS PARAS PARAS JARAS

A
A
A
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\P_hotos by Tilak Kalra
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AHIA Seniors Meeting on 11th April




